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Abstract 

 
I describe the measure for a sightseeing promotion which utilizes “the Sixth Industry” in 

Kumamoto Kamiamakusa. The Jew's-ears from Kamiamakusa are especially good and are classified 
as a white Jew's-ear and a black Jew's-ear. Kamiamakusa is planning a revitalization of the 
economy using a Jew's-ear. It is a strategy tied to sightseeing promotion of Kamiamakusa by 
developing “the Sixth Industry” using a Jew's-ear by industrial, administrative, and academic 
sectors’ collaboration, completion of specialty goods of new Kamiamakusa, and also the promotion.  







 
3  

4  




